


audience profile
MRI Spring 2005

Aud(000) % Comp Index

Total Adults 1,750 100.0% 100
Male 1,123 64.2% 133
Female 627 35.8% 69

Medians
Age 40.4 years
Household Income $72,729

Age
18-34 617 35.3% 113
25-44 921 52.6% 135
45+ 584 33.4% 69

Household Income
$100,000+ 652 37.3% 202
$75,000+ 840 48.0% 152
$50,000+ 1,254 71.7% 139
$40,000+ 1,401 80.1% 130

Education
Attended/Graduated College+ 1,379 78.8% 151
College Graduate Plus 839 47.9% 192
Post Graduate Degree 319 18.2% 213

Occupation
Professional 407 23.3% 177
Professional/Managerial 709 40.5% 180

Household Composition
Single 581 33.2% 135
Married 899 51.4% 91
Children in Household 771 44.1% 106
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+Growth
163% increase in circulation since launch

+Rate Base
annual rate base increases since its inception;
2006 rate base 525,000

+Total Paid Circulation
highest percentage increase of total paid circulation 

ADVENTURE 17.9%
Men’s Journal 0.7%
Outside (0.1%)

pushing up

2006 Rate Base 525,000ci
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+A/B County
a higher concentration of urban/
greater metro-area readers than
Outside or Men’s Journal

ADVENTURE 75.8%
Men’s Journal 74.2%
Outside 72.6%

+Average Per Copy Price
a higher average per copy price than
Outside 

ADVENTURE $1.34
Men’s Journal $1.34
Outside $1.28

Source: ABC 6/30/05; ABC 6/30/04; ABC 6/30/99



national magazine awards
2005 Nominee: Leisure Interests & Reporting

2004 Nominee: Leisure Interests

2003 WINNER: Leisure Interests; Nominee: General Excellence

2002 WINNER: General Excellence & Personal Service; Nominee: Photography

2001 WINNER: Personal Service; Nominee: Feature Writing

2000 Nominee: General Excellence & Design

lowell thomas journalism awards
2005 GOLD: Best Travel Magazine

GOLD: Best Land Travel Article
GOLD: Best Service-Oriented Consumer Article
Silver: Best Adventure Travel Article
Silver: Best Environmental Tourism Article

2004 GOLD: Best Environmental Tourism Article
Silver: Best News/Investigative Reporting
Bronze: Best Foreign Travel Article

2002 GOLD: Best Travel Magazine
GOLD: Best Land Travel Article
GOLD: Best News/Investigative Reporting
Bronze: Best Adventure Travel Article
Bronze: Best U.S./Canada Travel Article

adweek
2003 Top 10 under 50 Hotlist (March 10, 2003)

folio's editorial excellence awards
2002 WINNER: Best Consumer Sports & Leisure Magazine

american photo awards
2002 WINNER: Editorial Category

society of publication designers awards
2002 Merit Award: India, Photos by Linsey Addario, Words by Charles Graeber

Merit Award: Poachers, Photos by Chris Anderson, Words by Tom Clynes
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National Geographic ADVENTURE has broken new ground in the
adventure-travel category.  The fine, literary writing and stunning
photography add up to a thoughtful reinterpretation of the genre.

2000
Nominee for General Excellence and Design

2001 
Winner for Personal Service
Nominee for Feature Writing

2002 
Winner for General Excellence and 
Personal Service
Nominee for Photography 

2003 
Winner for Leisure Interests
Nominee for General Excellence

2004 
Nominee for Leisure Interest

2005 
Nominee for Leisure Interest and Reporting

„ASME JUDGES
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MATERIAL  SPECIFICATIONS
Acceptable Data Formats 
+ PDF/X-1 or High Resolution PDF
+ TIFF/IT-P1 (FP, CT, LW, and HC)

Instructions/Standards
+ Final printed linescreen will be 150 lines per inch
+ Resolution of continuous tone raster images should be two times the printed linescreen
+ Four-color solids should not exceed SWOP density of 300%
+ Supply one composite LW and CT per ad
+ Ad image area should be no more than trim plus bleed
+ Black text should be merged with the LW file

Supported Media
+ Zip
+ CD-ROM
+ DVD

Media Labeling Requirements
+ Ad Name and Number
+ Agency Contact Name and Phone Number
+ Vendor Contact Name and Phone Number
+ List of Contents
+ Materials Return Address

Content and Position Proofs
+ Supply 2 SWOP Standard, at 100%, hard copy proofs matching each digital file
+ Please visit http://www.swop.org/certification.html#cert for an up-to-date listing of SWOP-approved color proofs
+ Proofs should contain a full-color bar with dot gain, solids, overprints, and tints
+ The solid color densities and 50% dot gains should be within the tolerances as found in the manufacture’s SWOP

Application Data Sheets

MATERIAL  SUPPLY
Send material with two color proofs to:

Quad Arms Center
attn: Rebecca Michaud/Adventure
N63  W23075 Main Street
Sussex, WI 53089-2827
Phone 414-566-2960

All orders and contracts should be addressed to your account manager.
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sales offices

NEW YORK
Account Managers
Jayson Fugal, jfugal@ngs.org
Bryan Kinkade, bkinkade@ngs.org
Vincent Krsulich, vkrsulic@ngs.org
Travel Directory Manager
Kathleen Kertesz, kkertesz@ngs.org
National Geographic Adventure
711 Fifth Ave, 17th Floor
New York, NY 10022
Phone 212-610-5500   Fax 212-610-5546

LOS ANGELES
Account Managers
Brigitte Baron, bbaron@ngs.org
Pete Sakalowsky, psakalow@ngs.org
National Geographic Adventure
12100 Wilshire Blvd, Suite 600
Los Angeles, CA 90025
Phone 310-820-2177   Fax 310-820-2195

DETROIT
Detroit Manager
Lori Friesner, lfriesne@ngs.org
National Geographic Adventure
3000 Town Center, Suite 1450
Southfield, MI 48075
Phone 248-358-4360   Fax 248-358-2463

CHICAGO
Greg Clements Media
Greg Clements, greg@clementsmedia.com
1749 N. Wells Street #320
Chicago, IL 60614
Phone 312-255-0224 Fax 773-913-2804

ROCKY MOUNTAIN STATES
Four Corners Marketing
Layne Middleton, fourcrns@aol.com
P.O. Box 11480
Prescott, AZ 86304
Phone 928-443-8540   Fax 928-443-8408

TEXAS
Zeko Media 
Dean Zeko, dean@zekomedia.com
Jennifer Pellow, jennifer@zekomedia.com
Lisa Howe, lisa@zekomedia.com
10830 N. Central Expressway, Suite 365
Dallas, TX 75231
Phone 469-232-9636   Fax 469-232-9694

HAWAII
Media Matters
Kay Hampton, kay@mmihawaii.com
7007 Niumalu Loop
Honolulu, HI 96825
Phone 808-395-0088  Fax 808-395-5575

CANADA
APR MEDIA Ltd.
Rosalind Genge, rgenge@aprcanada.com
103-1075 Marine Drive, Suite 519
North Vancouver, BC, Canada V7P 3T6
Phone 604-988-0730  Fax 604-988-0731

MEXICO AND CENTRAL AMERICA
Adelina Carpenter, acarpent@data.net.mx
Martin Mendalde 735
Col. del Valle
Mexico D.F. 03100
Phone 52-555 543 7677   Fax 52-555 543 7580

AUSTRALIA
Sell Media International
Sally Arnold, sallya@sellmedia.com.au
P.O. Box 749
Surry Hills, NSW 2010 Australia
Phone 61-2 9212 7133  Fax 61-2 9212 7114

For media kit requests, e-mail ngamediakit@ngs.org

Francis Farrell, Publisher
Peter Fisher, Associate Publisher
Holly Saunders, Marketing Director
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FEBRUARY
HIDDEN HAWAII: Island-hop through Hawaii•s inner sanctum of locals-
only hiking, paddling, and diving spots. 
GEAR: Equipment for the Home Gym
+ Space and Materials Close: 11.15.05   On Sale: 1.10.06

MARCH
THE BEST OF THE SOUTHWEST: Uncover the greatest getaways in the
Four Corners, canyonlands, and beyond.
GEAR: Trail Sports
+ Space and Materials Close: 12.20.05   On Sale: 2.14.06

APRIL
UNBEATABLE CALIFORNIA: California has the best active, multisport
trips anywhere. Here•s an insider•s guide to uncomparable classics
and unbeaten paths. 
GEAR: Spring Apparel Guide  
+ Space and Materials Close: 1.24.06   On Sale: 3.21.06

MAY
THE BEST AMERICAN SUMMER: Have your most awesome summer
ever with break-the-mold adventures, must-visit wild beaches,
incredible road trips, and a guide to the world•s best hikes and treks. 
GEAR: Water Sports
+ Space and Materials Close: 2.28.06   On Sale: 4.25.06

JUNE/JULY
NATIONAL PARKS: Our authoritative, award-winning annual package
will uncover new ways to experience North America•s great parks.
GEAR: Dads and Grads Gift Guide
+ Space and Materials Close: 4.04.06   On Sale: 5.30.06

AUGUST
WORLD•S BEST ROAD TRIPS: The absolute best drives in the world
and how to do them right.
GEAR: The Ultimate Road Trip
+ Space and Materials Close: 5.16.06   On Sale: 7.11.06

SEPTEMBER
WHERE TO LIVE AND PLAY NOW: The best way to cultivate an
adventure lifestyle is to start at home. Our picks of the most active,
exciting hometowns. 
GEAR: Footwear
+ Space and Materials Close: 6.20.06   On Sale: 8.15.06

OCTOBER
THE ADVENTURES OF YOUR LIFE: Here are the perfect trip ideas for
every decade of your life and the people in it, including going to
college, falling in love, traveling with kids, working hard, coming of
age, retirement, and more.
GEAR: Fall Apparel Guide
+ Space and Materials Close: 7.25.06   On Sale: 9.19.06

NOVEMBER
WORLD•S BEST TRIPS 2007: A blowout of the 25 top new outfitted
trips for the new year. Plus, staff selects, do-it-yourself options, and
new twists on the classics.
GEAR: Consumer Electronics
+ Space and Materials Close: 8.29.06   On Sale: 10.24.06

DECEMBER/JANUARY
BEST OF ADVENTURE: Our annual report on adventure and outdoor-
sports trends covers the latest technologies, greatest explorers, and
the hottest destinations for 2007.
+ Space and Materials Close: 10.03.06   On Sale: 11.28.06

WINNER OF 4 NATIONAL MAGAZINE AWARDS

09.05


