
 

 

“Assignment: Inspiration Contest” 
OFFICIAL RULES 

 
NO PURCHASE NECESSARY TO ENTER OR WIN. A PURCHASE OR PAYMENT OF 
ANY KIND WILL NOT INCREASE YOUR CHANCES OF WINNING. 
 
CONTEST OVERVIEW: Nat Geo & Mazda invite the Nat Geo Instagram community to share 
their most uplifting and inspirational visual stories in hopes of winning a trip to Los Angeles 
and the opportunity to embark on a storytelling quest of a lifetime, curated by one of Nat 
Geo’s leading storytellers, photojournalist David Guttenfelder. 
 
The Posts (as defined below) will be reviewed and scored by a panel of judges from National 
Geographic to determine up to twenty-five (25)* semi-finalists (“Semi-Finalists”). The Semi-
Finalists’ Posts will then be reviewed and scored by National Geographic and David 
Guttenfelder (subject to availability) to determine up to five (5)* finalists (“Finalists”). These 
Finalists will then participate in a phone/Skype interview with a panel of judges from Mazda 
and National Geographic during the week of December 9, 2019.  
 
There will be three (3) Winners chosen from among the Finalists, and each Winner will 
receive a trip to Los Angeles, CA and the opportunity to compete in a second, separate 
contest, which will be composed of three (3) storytelling quests guided and mentored by 
National Geographic storytellers and Mazda executives (“Storytelling Quests Contest”).  
The one (1) Grand Prize winner of the Storytelling Quests Contest will receive the 
opportunity to complete an editorial digital photo assignment from National Geographic.  
 
These Official Rules relate only to the details of this “Assignment: Inspiration Contest.”  The winners 
of this contest will receive the applicable rules for the Storytelling Quests Contest upon winner 
confirmation as set forth herein. 
 
*In one or more rounds of judging, Sponsor reserves the right to select fewer than the indicated 
number of Posts for advancement to the next round of judging, if in the sole discretion of the 
corresponding judging panel there is not a sufficient number of eligible Posts of sufficient quality in 
such round of judging.  
 
By participating in the Contest, you agree to be bound by and abide by these Official Rules 
(“Official Rules”) and the decisions of Sponsor and Administrator which are final and binding in all 
respects and not subject to appeal. 
 
Overview of Key Dates and Times: 

 
Period Begin Date & Time End Date & Time 

 
Entry Period 

 
9:00:00 am ET  

10/22/19 

 
11:59:59 pm ET   

11/14/19 
 

 
Judging #1 / Finalist 
Determination Period 
 

 
11/15/19 

 
11/22/19 



 

 

Finalist Notification / 
Eligibility Verification 
 

11/25/19 12/6/19 

 
Finalist Interview Period 

 
12/9/19 

 

 
12/13/19 

Judging #2/Winner 
Determination Period 
 

 
12/16/19 

 
12/27/19 

 
Winner Announcement 
 

 
12/30/19 

 
12/30/19 

 
Winners’ Trip to Los 
Angeles, CA and 
Storytelling Quests Contest 
 

 
1/26/20 

 
2/6/20 

 
 

1. Sponsor: National Geographic Partners, LLC, 1145 17th Street NW, Washington, D.C. 20036 
(“Sponsor, “National Geographic” or “Nat Geo”).  
 

2. Administrator: LeadDog Marketing Group, Inc. d/b/a CSM, 440 Ninth Avenue, 17th Floor, New 
York, NY 10001 (“Administrator”). 
 

3. Eligibility: The “Assignment: Inspiration Contest” (“Contest”) is open only to legal residents of 
the 50 United States and the District of Columbia who are 18 years of age or older (or the age 
of majority in the jurisdiction of their residence, whichever is older) at the time of entry. If 
selected as a Winner, entrant must be able to travel to Los Angeles, CA on or about January 
26, 2020 – February 6, 2020, when the Storytelling Quests Contest will be conducted. 
Employees of Sponsor, employees of Administrator, Mazda North American Operations 
(“Mazda”), any organizations responsible for fulfilling, administering, judging, advertising or 
promoting the Contest, and/or each of their respective parent, subsidiary, affiliated and 
successor companies, and the immediate family members and household members of such 
individuals, are not eligible to enter or win prize(s). "Immediate family members" shall mean 
parents, step-parents, children, step-children, siblings, step-siblings, or spouses, regardless of 
where they live. "Household members" shall mean people who share the same residence at 
least three (3) months a year, whether related or not. Mr. David Guttenfelder and his 
management/representation are also not eligible for the Contest. Void where prohibited or 
restricted by law. 
 
Entrants may not have been convicted of, or charged with, a felony or a crime of moral 
turpitude. By entering, each Contest entrant (“Entrant”) understands and agrees that, if 
selected as a potential Finalist, he/she will be required to consent to a background check 
to verify eligibility; and, failure to sign such consents and authorizations and/or to 
furnish all required information will result in disqualification. In addition, Sponsor 
reserves the right in its sole discretion, to disqualify a potential Finalist if the results of 
such background check reveal that such potential Finalist is not eligible to participate 
in the Contest or has been convicted of, or charged with, a felony or crime of moral 
turpitude, as determined by Sponsor in its sole discretion. 
 



 

 

4. Contest Entry: All entries must be received by 11:59:59 pm ET on 11/14/19 (the end of the 
Entry Period). Sponsor’s computer is the official clock for the Contest.  
 
An eligible Entrant may enter the Contest during the Entry Period via Instagram by posting a 
single post on Instagram that contains all of the following elements:  
 

(i) a minimum of three (3) but not more than five (5) photos of remarkable/impactful or 
otherwise inspirational moment(s) [the photos may either complement one another or 
“stand alone”]; 
  
(ii) the hashtag “#NatGeoMazdaContest” in the caption (the “Contest Hashtag”); and  
 
(iii) tagging @natgeoyourshot in the caption.   

 
An Instagram post that contains all of these elements (i.e., three (3) to five (5) photos of 
remarkable/impactful or otherwise inspirations moment(s)), and both the Contest 
Hashtag and @natgeoyourshot included in the caption shall be collectively referred to 
herein as a “Post.”  
  
Hashtag is not case-sensitive. Both Contest Hashtag and @natgeoyourshot must be included 
as part of your Post in order to be eligible.  
  
You may include comments/captions to the photos comprising your Post, but 
comments/captions will not be judged and this is not required, nor will the inclusion of 
comments/captions in any way enhance your chance of winning a prize. If you do add 
comments/captions, all uses of the word “Post” in these Official Rules (as used in conjunction 
with Entries) includes the accompanying comments/captions as well.  
 
POST MAY NOT INCLUDE ANY MUSIC. 
 
All photos must be included in one (1) single Instagram Post to be eligible. Photos will 
not be accepted as an entry if included across multiple Posts (even if the photos are 
otherwise eligible and in compliance with these Official Rules.) 
 
If you do not have an Instagram account, you can visit https://www.instagram.com/ or 
download the Instagram app from the iTunes® App Store or Google Play™ App Store** and 
create an Instagram account according to the instructions on the website. Creating 
an Instagram account is free. Please note that you must agree to comply with 
the Instagram Terms of Use in order to create an Instagram account. 
 
**Third party trademarks are used herein solely for reference purposes. No endorsement, 
sponsorship, authorization or other affiliation is intended or implied by such use. 
  
Your Post that includes (a) the Contest Hashtag (#NatGeoMazdaContest), (b) tag 
@natgeoyourshot and (c) minimum of three (3) and up to five (5) photos of 
remarkable/impactful or otherwise inspirational moment(s) in your life will constitute 
one (1) entry (“Entry”) into this Contest.  
  
BY POSTING PHOTOS ALONG WITH THE CONTEST HASHTAG 
“#NATGEOMAZDACONTEST” AND TAGGING @NATGEOYOURSHOT, YOU ARE 
INDICATING THAT YOU HAVE READ, UNDERSTOOD AND FULLY AGREE TO THESE 
OFFICIAL RULES. DO NOT POST PHOTOS WITHOUT FIRST REVIEWING THESE 
OFFICIAL RULES.  



 

 

  
Partial or incomplete/piecemeal submissions via Instagram (e.g., including the Contest 
Hashtag and @natgeoyourshot but not including all photos in your Post, or, including the 
photos but not the Contest Hashtag and @natgeoyourshot in your Post, or, including less than 
three (3) or more than five (5) photos in your Post) will NOT BE ACCEPTED.  
  
Photos may be taken at any time prior to making Post, provided that Entrant either owns the 
photos outright or has the right to post such photos and submit them as an Entry in the Contest. 
As discussed below, continued eligibility in the Contest may be conditioned upon Entrant’s 
submission of acceptable proof of ownership or the right to post/submit such photos. Photos 
must be posted by the Entrant him/herself. Re-grams of other persons’ photos/Posts will 
not be accepted. To be eligible for the Contest, Posts must be submitted in compliance with 
the format and other requirements set forth by Instagram.  
  
You may only use one (1) Instagram account to participate in the Contest. The Instagram 
account must be a public account. All Posts must comply with the Instagram Terms of Use and 
Instagram Community Guidelines available at 
https://www.instagram.com/about/legal/terms/. Important note: If your Instagram account is 
set to “private” or “protected mode”, your Post may not be visible to Sponsor/Administrator and 
may not be counted as an Entry in the Contest.  
  
If you opt to download and/or access Instagram via your wireless mobile device, data rates 
may apply for each message sent or received from your handset according to the terms and 
conditions of your service agreement with your wireless carrier. Other charges may apply (such 
as normal airtime and carrier charges as well as charges for wireless Internet access) and may 
appear on your mobile phone bill or be deducted from your prepaid account balance. Wireless 
carriers’ rate plans may vary, and you should contact your wireless carrier for more information 
on messaging rate plans and charges relating to your participation in this Contest. Mobile 
device service may not be available in all areas. Check your phone’s capabilities for specific 
instructions.  
 
The photos within each Entrant’s Post must be original (DO NOT COPY OTHERS’ WORKS, 
IN WHOLE OR IN PART). If any other persons appear in or were involved in the creation 
of photos comprising your Post (including without limitation person(s) who appear in a photo, 
you agree that prior to submitting your Entry, you have obtained the written consent of each 
such person, granting Sponsor and its designees (including but not limited to Mazda) the use 
of each person’s name, biographical information, image and/or likeness for advertising, 
publicity and promotional purposes in any and all media, now or hereafter known, worldwide 
and on the Internet (including without limitation, for posting on the Contest Website in 
connection with the Contest), and in perpetuity by Sponsor and its designees (including but not 
limited to Mazda), without compensation (except to the extent prohibited by law) or additional 
consents and without prior notice, approval or inspection, and to execute specific written 
consent to such use if asked to do so. Sponsor reserves the right to request proof of these 
permissions in a form acceptable to Sponsor from you at any time, including but not limited to, 
during the Finalist verification process described herein. Failure to provide such proof, if 
requested, may result in your disqualification, at Sponsor’s sole discretion. If photo(s) 
comprising your Post include other persons, Sponsor reserves the right to disqualify 
Entrant’s entire Entry if Entrant has not obtained the written consent of each such 
person prior to submission. Do NOT include personal information (e.g., your address, e-mail 
address or phone number) in any photo comprising the Post (or otherwise in the Post) as the 
Post.  
 



 

 

LIMIT ONE (1) CONTEST ENTRY PER PERSON DURING THE ENTRY PERIOD. Multiple 
entries in excess of this limitation or mass entry attempts will result in disqualification of all 
entries by such person. Entries must be manually key-stroked; use of automated entry devices 
or programs is prohibited. Once submitted, an Entry cannot be modified by Entrant, and will 
not be returned.  
 

5. Additional Entry Rules and Restrictions: By submitting an Entry, each Entrant grants 
Sponsor and its designees a perpetual, non-exclusive, irrevocable, fully-paid, royalty-free, sub-
licensable and transferable (in whole or part) worldwide license to use, reproduce, transmit, 
display, exhibit, distribute, create derivative works based upon, publicly perform and otherwise 
exploit the Entry, in whole or in part, in all media formats and channels now known or hereafter 
devised (including without limitation, for use and display on the Assignment: Inspiration Digital 
HQ website www.natgeo.com/mazdacontest (“Contest Website”) and in connection with the 
Contest) for any and all purposes including entertainment, news, advertising, promotional, 
marketing, publicity, trade or commercial purposes, all without further notice to the Entrant, with 
or without attribution, and without the requirement of any permission from or payment to the 
Entrant or to any other person or entity. Potential Finalists will be required to sign a Grant of 
Rights and Release conveying the above rights in order to be confirmed as a Finalist. 
 
By submitting an Entry, each Entrant agrees to grant Sponsor and its designees (including but 
not limited to Mazda) the right to use of Entrant’s name, biographical information, photograph, 
image and/or likeness for programming, advertising, publicity and promotional purposes in any 
and all media, now or hereafter known, worldwide and on the Internet, and in perpetuity by 
Sponsor and its designees (including but not limited to Mazda), without compensation (to the 
fullest extent prohibited by law) or additional consents and without prior notice, approval or 
inspection, and to execute specific written consent to such use if asked to do so.  
 
Without limitation of Sponsor’s Terms of Use available at 
https://www.nationalgeographic.com/legal/terms/, Entrant further expressly acknowledges that 
Sponsor and any other entity affiliated with this Contest do not owe him/her a duty of confidence 
(or fiduciary duty or the like) with regard to his/her Entry and that Sponsor has wide access to 
ideas, stories, photos, recipes, methods ,designs and other literary/artistic materials submitted 
to them from outside sources or being developed by their own respective employees and that 
such ideas/stories/recipes/methods/videos/methods/designs/literary/artistic materials may be 
competitive with, similar to (or even identical to) the Entry submitted by Entrant and that 
Sponsor shall have no liability to Entrant or any third party in conjunction therewith.  
 
An Entry may not contain, and Sponsor, in its sole discretion, may disqualify and/or remove 
any Entry that contains any content that: (1) violates any law or regulation; (2) violates or 
infringes any right of any third party, including but not limited to intellectual property rights, such 
as but not limited to rights of copyright, trademark or patent, or rights of publicity or privacy; (3) 
is defamatory, slanderous, libelous, scandalous or obscene; (4) contains any third person’s 
personal information, such as personal names or e-mail addresses; (5) contains any virus, 
bugs, or other deleterious material; (6) embodies the names or likenesses of any individuals 
other than Entrant unless Entrant has first obtained the prior written consent of any 
named/depicted/described person as set forth herein; (7) is sexually explicit; violent or 
derogatory of any ethnic, racial, gender, religious, professional or age group; profane or 
pornographic; contains nudity; (8) promotes alcohol, illegal drugs, tobacco, firearms/weapons 
(or the use of any of the foregoing); (9) promotes any activities that may appear illegal, unsafe 
or dangerous; promotes any particular political agenda or message; (10) is obscene or 
offensive; (11) communicates messages or images inconsistent with the reputation, image 
and/or goodwill of the Sponsor, Mazda or any other entity or person affiliated with this Contest; 
(12) is otherwise inappropriate, objectionable, or unsuitable for the uses contemplated in these 



 

 

Official Rules, as determined by Sponsor in its sole discretion or (13) the content of the Entry 
must be truthful. 
 
Sponsor, Administrator and the other Released Parties (as defined below) will not be 
responsible or liable for any inability to view an Entry or any part thereof due to any technical 
difficulty, malfunction or failure of any kind. The preceding includes but is not limited to any 
filtering or other operation of the Instagram social media platform.  
 
Entry must be the original work of the Entrant and may not have won previous awards. By 
submitting an Entry, Entrant further warrants and represents that he/she and any persons 
appearing or who are identifiable in the Entry consent to the submission and use of the Entry 
in the Contest and to use of the Entry as otherwise set forth herein.  
 
Eligible Posts received by Sponsor may be re-posted on the Contest Website for public 
viewing; such posting has no effect on the judging of Posts. Entrants understand and 
agree that Posts may be formatted, edited or otherwise converted in order to be viewable on 
the Contest Website. Sponsor reserves the right to remove any Post from the Contest Website 
at any time and for any reason, without liability of any kind. Sponsor may but is not obligated 
to re-post Posts on the Contest Website; if Sponsor chooses to do so, such re-posting is for 
entertainment purposes only and Entrant releases and agrees to hold harmless the Released 
Parties (as defined below) from any and all liability associated with possible re-posting (or, 
conversely, non-re-posting) of his/her Post on the Contest Website, including his/her express 
acknowledgment that (a) if re-posted, re-posting of the Post does not constitute any 
representation by Sponsor as to Contest eligibility (see also “Judging” below); (b) if re-posted, 
the Post as re-posted may differ from the Post submitted by Entrant and initially posted on 
Instagram, and may not be viewable at all times, due to technological 
limitations/malfunctions/errors or other causes; (c) Posts may be displayed on the Contest 
Website in any pattern, sequence or format, and such pattern/sequence/format may or may 
not be rotated or varied one or more times, in Sponsor’s sole discretion; (d) Post may or may 
not be attributed to Entrant [but, if so attributed, all aspects of the attribution (such as, 
prominence and placement) are at Sponsor’s sole discretion]. Once a Post is re-posted on the 
Contest Website, Sponsor is under no obligation to remove a Post for any reason. FOR ALL 
POSTS ON INSTAGRAM AND, AS APPLICABLE, RE-POSTED ON THE CONTEST 
WEBSITE, THE POSTS REPRESENT SOLELY THE VIEWS/OPINIONS OF THE 
INDIVIDUAL ENTRANT AND DO NOT REFLECT THE VIEWS/OPINIONS OF SPONSOR OR 
MAZDA IN ANY MANNER. SPONSOR, MAZDA AND ADMINISTRATOR DISCLAIM ANY AND 
ALL LIAIBLITY IN CONJUNCTION WITH POSTING OF POST ON INSTAGRAM, AND, AS 
APPLICABLE, RE-POSTING OF POST ON THE CONTEST WEBSITE, INCLUDING BUT 
NOT LIMITED TO LIABILTY FOR MONITORING, FILTERING OR MODERATING POSTS. 
SPONSOR, MAZDA AND ADMINISTRATOR WILL NOT MODIFY OR EDIT POSTS IN 
CONJUNCTION WITH ADMINISTRATION OF THE CONTEST. Without limitation of any other 
terms herein, by entering, Entrant agrees to indemnify and hold harmless Released Parties (as 
defined below) from any action or liability resulting from the possible re-posting of his/her Post 
and/or the use of his/her Post. 
 

6. JUDGING #1 (Finalist Determination/Notification): Following the close of the Entry Period, 
the Entries will be presented to the initial panel of judges comprised of Nat Geo Storytellers 
(the “National Geographic Judges”). For this first stage of judging, the National Geographic 
Judges will review each of the Entries (i.e., each Post containing an Entrant’s photos) and 
select up to twenty-five (25) Semi-Finalists. The scoring by the National Geographic Judges 
will be based on criteria below, each judged on a scale of 1-10 (10 being the highest) as follows:  
 

a. How well did the Entrant demonstrate creativity in their Post? 



 

 

b. How well does the Post communicate the Entrant’s remarkable moment(s) and/or 
inspiration? 

c. Quality of the photos in the Post 
d. Suitability of Post for promotional purposes  

   
When the total scores are tabulated by the National Geographic Judges, the top Entries will 
advance to the next phase of judging. National Geographic Judges reserve the right to advance 
less than twenty-five (25) Semi-Finalists’ Entries to the next stage if, in their sole discretion, 
they do not receive a sufficient number of eligible Entries of sufficient quality.  The top twenty-
five (25) Semi-Finalists’ Entries will then be judged by photojournalist David Guttenfelder 
(subject to his availability; if Mr. Guttenfelder is not available to serve as a judge for any reason, 
Sponsor’s liability shall be limited to replacement of Mr. Guttenfelder with another 
photojournalist of similar expertise and credentials), and National Geographic, who will select 
the top five (5) Finalists based on the judging criteria listed above.  For the avoidance of doubt, 
the ranking of Semi-Finalists by National Geographic Judges will not be taken into account in 
Mr. Guttenfelder’s evaluation of the approximately top twenty-five (25) Semi-Finalists’ Entries. 
The five (5) Entrants with the highest final scores from Mr. Guttenfelder’s and National 
Geographic’s judging will be deemed potential Finalists. In the event of a tie, the tie will be 
broken in favor of the Entrant with the higher “How well does the Post communicate the 
Entrant’s remarkable moment(s) and/or inspiration?” criterion among the tied Entrants; such 
Entrant will then advance to the next round of the judging or be a Finalist (as applicable). 
 
For the avoidance of doubt, if an Entry is selected as one of the approximately top twenty-five 
(25) Semi-Finalists but NOT as a Finalist, the Entrant will NOT receive any prize. 
 
Each potential Finalist will be notified by direct message to the Instagram account the potential 
Finalist used to enter the Contest from the Sponsor’s social account (@natgeoyourshot). It is 
recommended you follow @natgeoyourshot and that you confirm your Instagram notification 
settings are turned on. Entrants are encouraged to regularly check their direct messages 
starting on or about 11/25/19 as per the “Overview of Key Dates and Times” chart above. The 
notification message will request that the potential Finalist email the Administrator at the 
specified email address with specific personal information (e.g., full name, address, phone 
number, email address, Instagram username). Failure to respond to the initial verification notice 
within seventy-two (72) hours after notification or return of direct message or at reply as 
undeliverable after two (2) attempts will result in disqualification. Potential Finalists will be 
required to sign and return, within three (3) business days of notification (or such shorter time 
period as indicated thereon), an Affidavit of Eligibility, Release and Indemnification, a Publicity 
Release where allowed by law, the necessary paperwork for a background check, as well as 
any release(s) from person(s) who appear in or were involved in the creation of the Post (if 
applicable) (collectively, (“Contest Documents”). Affidavit will also include a Grant of Rights 
from potential Finalists to Sponsor, as detailed above. If the Affidavit of Eligibility, Release and 
Indemnification, and Publicity Release, or any other portions of the Contest Documents are not 
returned to Sponsor within the specified time period, the potential Finalist may be disqualified. 
If a potential Finalist is disqualified for any reason, there will be no prize of any kind awarded 
(i.e., he/she will forfeit the opportunity to win a trip to Los Angeles to compete in the Storytelling 
Quests Contest) and an alternate Finalist will be selected (time permitting), i.e., the Entrant 
with the next highest score from the immediately preceding judging round. The process will 
continue until such time that at least three (3) Finalists have been verified to participate in the 
Storytelling Quest Contest (time permitting). 
 

7. JUDGING #2 (CONTEST WINNER DETERMINATION/NOTIFICATION): Each Finalist will 
then have a phone/Skype interview with designated representatives of National Geographic 
(but not necessarily same National Geographic Judges involved in the initial round of judging) 



 

 

during the week of 12/9/19. The phone/Skype interview will last for approximately twenty (20) 
minutes, with the Finalist being asked approximately three to five (3-5) questions regarding the 
inspiration for his/her Post. While the specific questions asked of Finalists may differ, all 
interviewers will select questions from the same list. The Finalists interviews’ will be judged 
based on the following equally weighted criteria: (a) originality and quality of responses to 
questions asked, (b) how personable Finalist appears to be, and (c) how articulate Finalist 
responses were to questions asked. (The ranking of the Finalists by National Geographic 
Judges and/or Mr. Guttenfelder will not be taken into account in the evaluation of Finalists’ 
interviews). The three (3) Finalists with the highest final point score will each be deemed a 
Contest Winner. In the event of a tie, the Finalist from among all such tied Finalists with the 
higher/highest score in the “originality and quality of responses to questions asked” criterion 
will be deemed the Winner. Finalists must be available for phone interview at a date and time 
(during the above-indicated period) of Sponsor’s choosing. Finalist CANNOT appoint a third 
party proxy to participate in the phone interview on his/her behalf. Finalist represents and 
warrants that he/she will answer interviewer’s questions in a truthful and forthright manner to 
the best of his/her knowledge, belief and ability, as well as to act in a respectful, courteous and 
polite manner toward the interviewer. Sponsor reserves the right, without additional notice, 
to record the interview for internal judging purposes as well as for possible use in 
advertising and publicity for this Contest and Sponsor generally. If Finalist is unable to 
participate in phone interview at designated time for any reason, Finalist may be disqualified 
and an alternate Finalist may be chosen as per above, time permitting and otherwise in 
Sponsor's sole discretion. Each Winner will be notified of results by e-mail and/or phone on or 
about 12/30/19.  
 
For the avoidance of doubt, if an Entrant is deemed a Finalist but NOT a Winner, the Entrant 
will NOT receive any prize. 
 
FOR ALL JUDGING: The scoring sheets containing the scoring for all phases of the judging 
are proprietary and confidential information of Sponsor and Mazda and, as such, will not be 
made public or shared with Entrants. As a condition of participation in the Contest, Entrants 
waive any and all rights they may have to inspect the scoring sheets. The judges for a given 
round of judging will not take into consideration the scores attributed to a given Entry by judging 
panel(s) in prior round(s) of judging. In all rounds of judging, the applicable judging panel will 
review the photos submitted as part of the Post together as a whole. 
 
Additional terms and conditions may apply to interviews, which will be provided at the time of 
Sponsor’s request for same. Such additional terms and conditions are made a part of these 
Official Rules and incorporated herein by reference; in the event of any inconsistency between 
these Official Rules and the additional terms and conditions, the additional terms and conditions 
prevail, govern and control only with respect to the conduct of interviews and, in all other 
regards, these Official Rules will prevail, govern and control. 
 

8. PRIZES/APPROXIMATE RETAIL VALUE (“ARV”):  
 
CONTEST PRIZE (THREE [3] WINNERS): Each Winner will receive a trip (for Winner only) to 
Los Angeles, CA with the opportunity to take part in the Storytelling Quest Contest scheduled 
to take place on or about January 26 – February 6, 2020 (exact dates to be determined by the 
Sponsor at its sole discretion).  

 
Winners must be able to travel to Los Angeles during the dates designated by Sponsor 
to coincide with the administration of the Storytelling Quest Contest. Administration and 
taping of the Storytelling Quest Contest is currently scheduled to take place January 26 
– February 6, 2020; such dates subject to change. If Winner is unable to travel during the 



 

 

dates designated by Sponsor to coincide with the administration of the Storytelling 
Quest Contest (currently scheduled for January 26 – February 6, 2020) or is not available 
on such dates for any reason, he/she will be disqualified, will forfeit the Winner trip (and 
opportunity to compete in the Storytelling Quest Contest) without compensation of any 
kind and an alternate Winner will be selected from the remaining Finalists as set forth 
above, time permitting; i.e., the alternate Winner will be the Finalist who received the 
next highest score in the immediately preceding round of judging.) 
 
Travel arrangements consists of: round-trip coach air transportation for each Winner to Los 
Angeles, CA from an airport near Winner’s residence (as selected by Administrator in its sole 
discretion); eleven (11) nights’ standard hotel accommodations (one room, single occupancy) 
in the Los Angeles, CA area (as selected by Administrator in its sole discretion); round-trip 
transportation to and from the Los Angeles area airport, hotel and Storytelling Quests Contest; 
a $1,000 gift card to be used for meals and/or other travel expenses (issuer of gift card to be 
determined by Sponsor in its sole discretion (gift card is subject to terms and conditions 
indicated thereon/provided therewith); and a check for $5,000.00. Any Winner that lives within 
150 miles of the Los Angeles area (as determined by Administrator in its sole discretion) will 
receive round-trip ground transportation, in lieu of air transportation, between Winner’s 
residence and the hotel (but no alternate prize or compensation will be awarded).  
 
Once travel is booked, travel dates cannot be changed unless by Administrator in its sole 
discretion. Each Winner is solely responsible for all other expenses not specified herein, 
including but not limited to meals/beverages, tips, taxes and hotel incidentals, as well as any 
necessary or desired expenses in conjunction with their travel to Los Angeles (such as baggage 
fees and insurance). All travel dates and arrangements are subject to change, availability and 
Administrator’s approval. Administrator is not liable for any expenses incurred as a 
consequence of flight cancellation/delay. Certain documentation and requirements may be 
necessary for travel, such as photo identification. Winner is solely responsible for any 
documentation and requirements and determining applicable procedures and restrictions. In 
addition, the Winners may be required to present a valid credit card at the hotel at the time of 
check-in. Winner must provide own transportation to and from departure airport.  
 
Storytelling Quest Contest is subject to, and Sponsor is not responsible for, changes to 
production schedule, production exigencies or delays, postponements or cancellation of the 
Storytelling Quest Contest. In the event a Winner is able to participate in the trip, but the 
Storytelling Quest Contest does not or cannot take place as scheduled or at all, for reasons 
including but not limited to scheduling conflicts, cancellations, postponement, location changes, 
an event of force majeure, or for any other reason, the Sponsor’s liability is limited to provision 
of a trip to Los Angeles for the Winner. 
 
Sponsor and/or its designees may, and Winners grant permission, to tape and otherwise record 
the Storytelling Quest Contest for among other purposes, possible use for programming and/or 
advertising/promotional purposes in any and all media, now or hereafter known, worldwide and 
on the Internet. To the fullest extent permitted by law, each Winner grants to Sponsor and its 
designees any and all copyrights, trademarks, rights of privacy, publicity or other intellectual 
property or other legal or moral rights in the Storytelling Quest Contest, without further consent 
or compensation of any kind. Each Winner agrees upon the request of Sponsor and/or its 
designees and without compensation of any kind, to execute any additional documents so as 
to effect, record or perfect such grant of rights, which shall be provided to each Winner in 
advance of the Storytelling Quest Contest. 
 
Winners are not entitled to exchange or transfer Contest Prize trip or to obtain cash or other 
substitutes, except Sponsor reserves the right to substitute prize or portions thereof of equal or 



 

 

greater value if Winner trip listed or any portion thereof is unavailable for any reason. (The 
preceding excludes the $5,000 check and the $1,000 gift card components of the Winner trip; 
as for the latter, to the extent that cash redemption of gift cards is required by applicable law.) 
All federal, state and/or local taxes are the sole responsibility of the respective Winner, 
who will each receive a 1099 tax form reflecting actual value of any prize valued at $600 
or more. Each Winner should consult his/her tax professional regarding any tax 
questions. 
 
Approximate Retail Value of each Prize is: $12,000.00  
 

9. General Conditions and Limitations of Liability: Sponsor reserves the right in its sole 
discretion to disqualify any individual they find to be tampering with the entry process or the 
operation of the Contest or to be acting in violation of these Official Rules. Any attempt by any 
person to deliberately undermine the legitimate operation of the Contest may be a violation of 
criminal and civil law, and, should such an attempt be made, Sponsor reserves the right to seek 
damages from any such person to the fullest extent permitted by law. Sponsor’s failure to 
enforce any term of these Official Rules shall not constitute a waiver of that provision. Sponsor 
and its designees are not responsible for failed, partial or garbled computer transmissions, or 
for technical failures of any kind, including but not limited to electronic malfunction or damage 
of any network, hardware or software. If for any reason the Contest (in whole or in part) is not 
capable of running as planned, including infection by computer virus, bugs, tampering, 
unauthorized intervention, fraud, technical failures, fire, flood, storm or other natural cataclysm, 
riot, strike, civil commotion, governmental regulation or any other causes beyond Sponsor’s 
control that corrupt or affect the administration, security, fairness, integrity or proper conduct of 
the Contest, Sponsor reserves the right, in its sole discretion, to disqualify any individual who 
tampers with the entry process, and to terminate, modify or suspend the Contest. In such event, 
Sponsor reserves the right to conduct the Contest and select the Finalists and the Grand Prize 
Winner in a manner which is fair, appropriate and consistent with these Official Rules, as 
determined by Sponsor in its sole discretion. Notice of termination/modification/suspension of 
Contest will be posted on the Contest Website and Sponsor’s Instagram account. No 
responsibility is assumed for any error, omission, interruption, deletion, defect, delay in 
operation or transmission, communications line failure, theft or loss, destruction or 
unauthorized access to, or alteration of, entries (including Posts); or any problems or technical 
malfunctions of any telephone network or lines, computer online systems, servers, or providers, 
computer equipment, software, failure of any e-mail or electronic entry to be received on 
account of technical problems or traffic congestion on the Internet or at any website, or any 
combination thereof, including any injury or damage to Entrant's or any other person's computer 
or mobile device related to or resulting from participation in or downloading any materials from 
this Contest.  
 
Entrants further agree not to knowingly damage or cause interruption of the Contest and/or 
prevent others from participating in the Promotion. CAUTION: ANY ATTEMPT TO DAMAGE 
ANY ONLINE SERVICE OR WEBSITE OR UNDERMINE THE LEGITIMATE OPERATION OF 
THE CONTEST VIOLATES CRIMINAL OR CIVIL LAWS. IF SUCH AN ATTEMPT IS MADE, 
SPONSOR MAY DISQUALIFY ANY ENTRANT MAKING SUCH ATTEMPT AND SEEK 
DAMAGES TO THE FULLEST EXTENT OF THE LAW. 
 
By participating in this Contest, each Entrant agrees: (a) to be bound by and abide by these 
Official Rules and the decisions of the Sponsor, Administrator and all judges, which shall be 
final and binding in all respects; (b) to furnish Sponsor with executed copies of any documents 
required by Sponsor in order to be confirmed as a Finalist and/or Grand Prize Winner, including 
without limitation, any of the Contest Documents as set forth above; and (c) to release and 
discharge Sponsor, Administrator, Mazda, each of their respective parent, subsidiary, affiliated, 



 

 

related and successor companies, advertising and promotion agencies, and each of the 
foregoing entities’ respective officers, directors, agents, shareholders, representatives and 
employees, as well as each of their respective successors, representatives and assigns, 
Facebook, Inc. (collectively, the "Released Parties") from any and all injuries, liability, losses 
and damages of any kind to persons, including death, or property resulting, in whole or in part, 
directly or indirectly, from: Entrant’s participation in the Contest or any Contest-related activity 
(including any travel related thereto); the acceptance, possession, use or misuse of prize(s) (or 
portion thereof) (including any travel or activity related thereto); the substitution of the prize (or 
any portion thereof) in accordance with the Official Rules; the Released Parties’ use of any of 
the rights granted in the Official Rules; and/or (1) any incorrect or inaccurate information, 
whether caused by Entrant’s, printing errors or by any of the equipment or programming 
associated with or utilized in the Contest; (2) technical failures of any kind; (3) unauthorized 
human intervention in any part of the entry process or the Contest; or (4) technical or human 
error which may occur in the administration of the Contest or the processing of entries.  

 
10. Disputes; Arbitration/Choice Of Law: Except where prohibited, Entrants agree that: (a) any 

and all disputes, claims, and causes of action arising out of or connected with this Contest, 
or the awarding of Finalist trips and the Grand Prize/determination of Finalist and the Grand 
Prize winner, shall be resolved individually, without resort to any form of class action, and 
exclusively by arbitration pursuant to the Rules of JAMS, then effective (notwithstanding the 
foregoing, Entrant shall not be precluded from seeking relief in small claims court for 
disputes/claims within the scope of the jurisdiction of small claims court and any remedies 
available to Entrant under applicable federal, state or local law remain available to Entrant and 
are not waived pursuant to this section); (b) any and all claims, judgments and awards shall be 
limited to actual out-of-pocket costs incurred, including costs associated with entering 
this Contest but in no event attorneys’ fees; and (c) under no circumstances will Entrant be 
permitted to obtain awards for and Entrant hereby waives all rights to claim punitive, incidental 
and consequential damages and any other damages, other than for actual out-of-pocket 
expenses, and any and all rights to have damages multiplied or otherwise increased and any 
and all rights to injunctive relief. The arbitrator hearing such dispute/claim/cause of action shall 
be neutral and the Entrant will have a reasonable opportunity to participate in the selection of 
the arbitrator. Such arbitration will take place at a location near the Entrant’s residence and the 
Entrant has the right to an in-person hearing in the arbitration proceeding, if desired. The 
arbitration will allow for the discovery and/or exchange of non-privileged information between 
Entrant and Sponsor. Should an Entrant initiate arbitration pursuant to this section, the Entrant 
shall be responsible for JAMS’s fees to do so (approximately, $250), with all other costs of such 
arbitration being borne solely by Sponsor. If Entrant is a California resident and Sponsor is the 
prevailing party in such arbitration, such Entrant will not be responsible for Sponsor’s costs and 
fees in conjunction with the arbitration proceeding; BUT, IN ALL OTHER CASES, ENTRANT 
WILL BE RESPONSIBLE FOR SUCH COSTS/FEES IF REQUIRED BY THE ARBITRATOR’S 
RULING. For the avoidance of doubt, the requirement to arbitrate disputes pursuant to this 
section is reciprocal and binding both upon Entrants and Sponsor. All issues and questions 
concerning the construction, validity, interpretation and enforceability of these Official Rules, or 
the rights and obligations of Entrant and/or Released Parties in connection with the Contest, 
shall be governed by, and construed in accordance with, the laws of the State of New York, 
without regard for conflicts of law doctrine of New York or any other jurisdiction. 
 

11. Winners’ List: For the names of the Winners, mail a self-addressed, stamped envelope to: 
“Assignment: Inspiration Grand Prize Winner”, c/o CSM, 17th Floor, 440 9th Avenue, New York, 
NY 10001, for receipt no later than 1/31/20.  

   
This Contest is in no way sponsored, endorsed or administered by, or associated with, Instagram. 
 


